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Tujuan penelitian adalah 1) mengetahui penilaian wisatawan terhadap produk, 

harga, lokasi, promosi, orang, proses, bukti fisik, dan keputusan berkunjung 

wisatawan di Agrowisata PT. Pagilaran dan 2) menganalisis pengaruh bauran 

pemasaran jasa (marketing mix 7-P) produk, harga, lokasi, promosi, orang, proses, 

dan bukti fisik terhadap keputusan berkunjung wisatawan di Agrowisata PT 

Pagilaran. Metode dasar penelitian adalah metode deskriptif dengan metode 

pelaksanaan survey, metode penentuan lokasi secara purposive (sengaja), metode 

penentuan responden menggunakan sampling insidental. Jumlah sampel 80 orang. 

Metode pengumpulan data  menggunakan dokumentasi, kuesioner, observasi, dan 

wawancara. Teknik analisis yang digunakan adalah regresi linier berganda. Hasil 

penelitian bahwa 1) penilaian wisatawan terhadap bukti fisik adalah sangat baik, 

penilaian terhadap produk, harga, lokasi, promosi, orang, proses, dan keputusan 

berkunjung wisatawan adalah baik dan penilaian terhadap harga adalah cukup 

baik di Agrowisata PT. Pagilaran 2) bauran pemasaran jasa (marketing mix 7-P) 

produk, harga, lokasi, promosi, orang, proses, dan bukti fisik memiliki pengaruh 

terhadap keputusan berkunjung wisatawan di Agrowisata PT. Pagilaran.   
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ABSTRACT 

 

By:  
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(Supervised by: Indah Widowati and Budiarto)  

 

This research aims 1) to know the tourist's assessment of product, price, location, 

promotion, people, processes, physical evidence, and tourist visiting decisions at 

Agrotourism of PT. Pagilaran and 2) to analyze the effect of the service marketing 

mix (marketing mix 7-P) consisting of product, price, place, promotion, people, 

process, and physical evidence on tourist visiting decisions  at Agrotourism of PT. 

Pagilaran. The basic research used descriptive method and iplemented by survey 

method. The determining of locations used purposive method. Sampling of 

respondents used Sampling Insidental. Respondents involved in this research were 

80. Method of collecting data used documentation, questionnaire, observation, 

and interview. The analysis technique of research was multiple linear regression. 

The results of the research showed that 1)Tourist's assessment of physical 

evidence is very good and assesment for products, prices, location, promotions, 

people, processes, and tourist visiting decisions is good, while assesment for price 

is enough at Agrotourism of PT. Pagilaran 2) service marketing mix (marketing 

mix 7-P) consisting of product, price, place, promotion, people, process, and 

physical evidence give a positive effect on tourist visiting decisions at 

Agrotourism of PT. Pagilaran.  
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