DAFTAR ISI

HALAMAN JUDUL ..ottt e e i
HALAMAN PERSETUJUAN ..ottt i
HALAMAN PENGESAHAN ...t ii
HALAMAN PERNYATAAN ...ttt iv
HALAMAN MOTTO oottt nne e snae e nnneeen \
HALAMAN PERSEMBAHAN ...t Vi
KATA PENGANTAR ettt ettt e e e Vil
DYl I O ) SRS viii
DAFTAR GAMBAR ..ottt sae e nnne e Xi
ABSTRAK e ee e e e e e e Xii
AB ST RACT e e e e e e e e Xiii
BAB I  PENDAHULUAN ...t 1
1.1 Latar Belakang .......cccoceoeririiiiiiieee e 1

1.2 Rumusan Masalah ..........cccooeiveiiiiniieeee e 6

1.3 Tujuan Penelitian ... 6

1.4 Manfaat Penelitian ..........ccccooveiiiiiiieecc e 7

1.5 Kerangka TeOM......ccoueueiuiriiiiiiiisieieee et 7

1.5.1 Computer Mediated Communication (CMC) .........c.cccceeunee. 7

1.4.2 Teori Persamaan Media .........ccccocevvvevveieiiiesieeie e 14

viii



BAB Il TINJAUAN PUSTAKA. ... 18

2.1 MEAIA BAIU......coiiiieiiiiiec e 18
2.2 INTEBIMET ... 20
2.3 MEAIA SOSIAL......eveeeiiiiiiieieee e 22
2.3.1 Pengertian Media Sosial ...........ccceveviveviiieiiere e 22
2.3.2 Karakteristik Media Sosial.............ccccooviiiiiniiiiieee, 23
2.3.3 Jenis-jenis Media Sosial..........ccccoveveiieviiic i 29

P [0 =T |0 (SRR 33
2.5 Fear of Missing Out (FOMO) ......ccccoeiiiiiiieseece e 36
2.5.1 Pengertian Fear of Missing Out (FOMO) .........cccccceveiieenene. 36
2.5.2 Measuring Fear of Missing Out (FOMO) ........cccccceevevieenene. 37
2.5.3 Faktor-faktor yang Mempengaruhi FOMO ...............cc.c....... 38
2.5.4 Dampak Fear of Missing Out ...........ccccccveveiieie s, 40
2.6 Generasi Milenial ...........ccooiiiiiiii e 41
2.6.1 Pengertian Generasi Milenial.............c.cccoeeiieii e, 41
2.6.2 Karakteristik Generasi Milenial ............ccccoooeiiiiiiniinee, 43
2.6.3 Milenial Dalam Mengakses Instagram ............ccccceevevveenen. 50
2.6.4 Kebiasaan Milenial dalam berbelanja ...........ccccceevveiieinnnns 51
2.7 Penelitian Sebelumnya .........cccooviiiiiii 51
BAB Il METODE PENELITIAN ....ooiiiii e 57
3.1JeNiS PENEILIAN. ..ot 57
3.2 Sumber Data Penelitian...........cccocooiiiiiiniciccc e 58
3.3 Subjek dan Objek Penelitian ............ccocoevieiiiiiiiie e, 58
3.4 Lokasi dan Waktu Penelitian ...........ccooovviiiiiiiiiineee 59

iX



3.5 Teknik Pengumpulan Data..........ccccoeveiieviiieiiese e 59

3.5.1 OBSEIVASH ..vvvieeiieiiieiee e 59

3.5.2 Wawancara Mendalam ............ccoceovvniiiininenc e 60

3.6 Teknik ANaliSis Data...........cooveviiiieieiieicse e 63

3.7 Uji Keabsahan Data ...........cccccevveiiiieiiciecceseese e 65

BAB IV HASIL PENELITIAN DAN PEMBAHASAN........ccooiiiiiiiieee, 68
4.1 Deskripsi Fear of Missing Out (FOMO) .........ccccceveviiieieciecee, 68

4.2 Deskripsi Profil Informan ...........ccccoooviieiiiiie e, 72

4.3 Hasil PENELIAN .......ccooiiiiiiiiccice e 77

4.3.1 Faktor yang Mempengaruhi ...........cccoceevveveiieeiieie s 77

4.3.1.1 Demografis .......ccccccevieiiiiieie e 77

4.3.1.2 MOTIVASI ..o 79

4.3.1.3 Perilaku Penggunaan Instagram ............ccccceevveenennee. 86

4.3.2 Fear of Missing Out yang Dialami ...........ccccocevveveiiieinennne 107

4.3.3 Dampak Fear of Missing OuUt ...........cccceevveveiiievieic e 122

4.4 Pembahasan Hasil Penelitian ............cccoooiiiiiininiinnceiens 129

BABY  PENUTUP ... 144
5.1 KeSIMPUIAN ..ooiiiiiiice et 144

O.2 SAIAN ..ot 147

DAFTAR PUSTAKA et 148
LAMPIRAN .ttt e e sneas 152



