DAFTAR ISI

HALAMAN JUDUL......ooiiiiiiiiiieeeiee e i
HALAMAN PERSYARATAN ....ooiiiiiiieee e i
HALAMAN PERSETUJIUAN ..ottt iii
LEMBAR PERNYATAAN ..ottt iv
ABSTRAK .ottt e ann %
KATA PENGANTAR .ot Vi
HALAMAN PERSEMBAHAN.........ccoiiiieeeee e viii
IMOTO et ettt st e ettt nbe b e iX
DAFTAR TSI ..ottt X
DAFTAR TABEL ..ottt Xii
DAFTAR GAMBAR ..ottt Xiii
DAFTAR LAMPIRAN ..ottt Xiv
BAB | PENDAHULUAN .......ooiitctccce et 1
A, Latar Belakang .......ocoooiiiiiiiece e 1
B. RUMUSaN Masalah ..........ccoceiieiiiiiiice e 6
C. Tujuan Penelitian .........ccoiiiiiii i 6
D. Manfaat PENElITIAN ..........cooiiiiiiiiie e 7
BAB Il TINJAUAN PUSTAKA . ..ottt 8
YN I T To - 7 T I I =T ] SRS PSSR 8
1. Corporate Social Responsibility (CSR) ........cccccvvviviiiiiiiiieiic e, 8
2. Persepsi Timbal Balik (RECIProCity) ......cccoovvierieiiiiiireseseeeie e, 9
3. Citra Perusahaan (Corporate Image) .......c.ccevvevveeiieeiiieeiie e esee s 10
4. Citra Merek (Brand IMage)........ccoovirirrenenene e 12
5. Niat Beli (Purchase INntention) .........cccocceiieiiieiie e 20
B. Penelitian Terdahulu ..........ccooovoiiiiiee e 23
C. Hubungan Antar Variabel ... 24
1. Persepsi timbal balik dengan niat beli............ccocovvveiieieiicieiiceen, 24
2. Persepsi timbal balik dengan citra perusahaan ............cccccoecevvenenee. 24
3. Persepsi timbal balik dengan citramerek ..........cccccevveieiveieieinenee. 25
4. Citra perusahaan dengan citra merek... ......ccocvoeninieninninie e 25
5. Citra perusahaan dengan niat beli .........ccccoooovveiieiciieiee 26
6. Citramerek dengan niat Deli..........ocoveeiiiiiiii 26
D. Kerangka PEMIKIFan ..........cccooveiiiiiiiieie e 26
E. HIPOESIS .ottt 27
BAB 1l METODE PENELITIAN. .....ccotiiiiiiiene s 28
A. Rancangan Penelitian ... 28
B. Objek dan Waktu Penelitian ...........ccccocoveviiiieiiiie e 28
C. POPUIAST ... 29
D. Sampel, Teknik Sampling dan Besaran Sampel ...........cccccevevveveiiieieennn. 29
E. Jenis Data Penelitian ........cccocovieiiiiniieieceseeee s 31
F. Prosedur Pengambilan Data ............cccoceevverieiiieiieie e 31
G. Kilasifikasi Variabel Penelitian...........ccocooeiieiiiiniieiece e 33
H. Definisi Operasional Variabel.............c.ccccooviiiiiiiiiiiei e, 34



L. UJiINSTFUMEN et nne s 35

1. UJEValIITaS .o.oooeeiiiicieeee e 35
2. Uji Reliabilitas .........cccovveiiiieiece e 36
J. TekniK AnaliSis Data .......coeeiiivviiiiiiiiiec e 37
1. Analisis Statistik DesKriptif ...........cccooveviiiiiiiiii e 37
2. Analisis KUuantitatif ...........cccooeiiiiiiiiie e 37
K. Alat ANAlISIS DALa ......c.veiiiiiiiiciiic it 37
L. UJi HIPOTESIS. ...t 40
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......ccccocvieiiieeiiiees 43
A. Karakteristik RESPONUEN........ccoiiiiiiiiiieieee s 43
I O LT TR 43
2. Pendapatan/ Uang SakuU..........cccuiiriiiiineieceeeeee s 43
KT 1o 1 411511 I 44
A, PEKEIJAAN ...ttt 45
5. Frekuensi PEMBDEIAN ......cccvvviiiiiiii e 45
B. Analisis Deskriptif Variabel Penelitian.............ccooovvviniiinnnicen 46
1. Persepsi Timbal-baliK............ccoooiiiii 46
2. CItra PErUSANAAN........eeiieicteii ettt e s e e e s arae s 47
K O | 1 =T 1V (<1 =] R 47
L N TT: L0 =T 48
C. Analisis Kuantitatif Variabel Penelitian ..........cccccceevvviiiiicciiiee e, 49
1. Uji Kelayakan Model-Goodness Of Fit-Indeks ............cccocveveicvernnnen. 49
2. Evaluasi Normalitas Data.........ccccccooivvieiiiiiiiiiec e 50
3. Evaluasi Multivariate QULHEr............cocvviiiiiii e 51
4. Uji KAUSAIITAS......veeiiiiiicce e 52
D. PEMDANASAN.......ceeeiii ittt e s 53
BAB V KESIMPULAN DAN SARAN .....oooiiiiiiecee e 58
AL KESIMPUIAN <. 58
B. SAIAN ..ouviiiiiiiic e 58
DAFTAR PUSTAKA ..ottt ettt a e ebae e 60
LAMPIRAN ...ttt st e st e e s bt e e st e e e sba e e sbaeesabeee e 63

Xi



