DAFTAR ISI

HALAMAN JUDUL......oiiiiiee e i
HALAMAN PERSETUJUAN.......ooiiiieee e ii
HALAMAN PENGESAHAN. ... i
HALAMAN PERNYATAAN ... v
HALAMAN MOTTO ..ottt Y
HALAMAN PERSEMBAHAN ... vi
KATA PENGANTAR . s vii
DAFTAR IST ..o X
DAFTAR GAMBAR ... s Xiv
ABSTRAK ettt XV
ABSTRACT L.t b e b XVi
BAB |  PENDAHULUAN ..o 1
1.1 LatarBelaKang........ccceoveiieieiicieec e 1

1.2 RUMUSANMASAIAN ........ccvviiiiiic e 7

1.3 TUJUANPENEIITIAN ....cvveiiei s 7

1.4 ManfaatPenelitian ...........cccooeiiiiiiiiiee e 7

1.4.1 ManfaatAKademis..........ccoooevirininineeeee s 7

1.4.2 ManfaatTeOoritiS .......c.cevvevrirricise e 8

1.4.3 ManfaatPrakuiS..........cocooveivriricisesese e 8

1.5 KerangKaTeO ....cuecuveieeieeie e sie e 8

1.5.1 TEOIPEISEPSI ..c.vveuvieiieieieiiieiie sttt 8

1.5.2 TeoriKhalayakAKLIT............ccooiiiiiiiiiiiiie e 9

1.5.3 TeoriKetergantungan..........cccoceereeeereenesieeseesiesee e 11

BAB Il TINJAUAN PUSTAKA ... 13
2.1 KhalayakDalamKomunikasi Massa ..........ccccccveveveeiieseenesnenn 13

2.1.1 KOomuniKasi Massa .........ccccourirreiiinesinieneesesneeeenens 13

2.1.2 PerilakuKhalayak AktifDalamKomunikasi Massa........... 14



BAB Il

2.2 PeNgertianPerSEPSI......cueiueiieiesieseeieseesie e e see e e see e 14

2.3 Faktor Yang MempengaruhiPersepsi ........cccccvvvveveeiiesveresnennn 16
2.4 PersepsiPositifdanPersepsiNegatif ............ccoocveienieieicnnene, 19
2.5Pengertian RAdIO .......ccoveiiiiiiiiceeesee e 20
2.6S€Jaran RAAIO.......cceviiiiieiiiiiee s 20
2.6.1 SejarahPerkembangan Radio di Indonesia...................... 21
2.7Karakteristik Radio Sebagai Media Massa............ccccceevvervvnnnenne. 22
2.7.1 KarakteristikKhas Radio ...........ccccoveviiininiincnccee, 24
2.8KajianTentangDakwah ... 25
2.7.1 PengertianDakwah...........cccooiiiiiiiinieee 25
2.7.2 TujuanDaKWah ...........coovviiiiiieiiee e 26
2.7.3 Unsur-UnsurDakwah.............ccoceoiininiiinineneneeene, 26
2.9Pengertian Program ........cccooveveieeseeieseese e e se e 29
2.9.1 JeNIS Program ......cccvccvevveieeiesee e esie e e see e esee e 30
2.9.2 Program RaAdI0........ccoeiirienieiie e 30
2.10 FOrmat RATIO .....c..eoveiiiiiieieeese e 31
2.11PenelitianTerdanulu..........c.ccoooeiiiiiiiiiic e 32
METODE PENELITIAN ..ot 35
3.1.JenisPenelitian ... 35
3.2 SubyekdanObyekPenelitian...........cccooeieeienieninniee e 36
3.3 TeknikPenentuanInforman ... 36
3.4L0KaSIPENelItIaN .......ccvviieiiiicee 37
3.5SUMDET DALA ..o 38
3.5.1 Data PrimMer.....ccooiiiiiiiieieee e 38
3.5.2 Data SEKUNET ........coveiriiieinicice e 38
3.6TeknikPengumpulan Data ..........ccccevveieieeienieneereee e 39
3.6.1 ODSEIVASH ...t s 39
3.6.2 WAWEANCAIA ......ovveiiiiiiiiieiieie e 39
3.6.3 DOKUMENTASH.....ccvevivieiiiriieiie e 40

Xi



3. 7TEKNIKANAIISIS DALA .....veeeeeeee et 40

3.7.1 Reduksi Data .........ccceivrvireiniicccseee e 40
3.7.2 Penyajian Data..........ccooveeiierieiieniee e 40
3.7.3 PenarikanKesimpulan............ccccovvivinnnnieninncee e 41
3.8UjiKeabsahan Data..........cccevereeiieniiiii e 41
BAB IV HASIL DAN PEMBAHASAN ..o 44
4.1 GambaranUmum Radio Fast FM .........c..ccocovininiininceeen, 44
4.1.1 Sejarah Radio Fast FM .........ccccccvevveic e 44
4.1.2 Arti Logo Radio Fast FM ........ccccceviiiiinicnescee 46
4.1.3 VISIAANMIST ...cvviiiiiiiiiicici e 46
4.1.4 Identitas Radio Fast FM ...........ccocvviiiiiniiee 47
4.1.5 Target danProfilPendengar..........ccccccoevviveveiieieese s, 48
4.1.6 FOrmat RAdIO ........ccocoiiviiiiiiiee e 49
4.1.7 Jadwal Program Siaran di Radio Fast FM...................... 50
4.1.8StrukturOrganisasi Radio Fast FM ..........cccccooeiieiiine. 60

4.2 Gambaran Program MenapakHidupBaru ...........cccoceveiieneennnne 60
4.2.1 Sejarah Program MenapakHidupBaru...........c.c.ccccveuennee. 60
4.2.2 Target danProfilPendengar.........ccccccoeeviveveiieiecnnsiene. 62
4.2.3 Struktur Tim ProduksiMenapakHidupBaru .................... 63
4.2.4 MateriNarasUmMDEr .........cccooiiiiirinieeeee e 63
4.2.5 J0D DESCIIPLION ...oveiiiiiiciiecieee s 63
4.3HaSHPENEITIAN ..o 65
4.3.1 Deskripsilnforman ...........cccoevevevieese e 65
4.3.2 PersepsiPendengar Program “MenapakHidupBaru™....... 70
4.3.2.1 PersepiPoSItif.......cccooveiiiiiiccece e 70
4.3.2.2 PersepsiNegatif..........cccocvviiiiieniniene e 71

4.3.3 Faktor yang MempengaruhiPersepsi..........ccoccevvererennne. 72
4.3.3.1 Faktor Internal ...........cccooviiiiiiiiienee s 73
4.3.3.2 FaktorEKSternal...........ccocoovnencninec e 78

Xii



4. APEMDBDANASAN ... 82

BAB YV PENUTUP ..ot 88
5.1 KESIMPUIAN ...t 88
5.2 SAFAN ... ee e 89

DAFTAR PUSTAKA
LAMPIRAN

Xiii



