Residual 28.518 116

Total 1293.592 119

.246

a. Dependent Variable: TL
b. Predictors: (Constant), TCT, TPRO, TAE

Coefficients?

Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) .293 .210 1.396 .165
1 TPRO .303 .032 .335 9.631 .000
TAE .574 .081 402 7.050 .000
TCT .294 .057 277 5.190 .000

a. Dependent Variable: TL
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