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                                                                     MOTTO 

 

LIFE ISN’T PERFECT, SOMEDAY MAKE A MASTERPIECE 

Ne Jamais Abandonner, Continuer a Se Battre et a Prier 

(Teruslah berjuang dan berdoa, jangan pernah menyerah) 

 

 

 

 

The Grass Withers And The Flowers Fall, But The Lord Of The Word Of The 

Lord Endures Forever- 1 Peter 1:24 
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