
54 
 

DAFTAR PUSTAKA 

. 

Ary Susanti, Andi Tri Haryono Muh Mukeri Warso. 2016. Pengaruh Kualitas Pelayanan, 
Reputation, Preference, Dan Word Of Mouth Terhadap Repuchase Intention 
(Studi Kasus Pad PT. Ntronik Lintas Nusantara Semarang). Vol.2 No.1. 

Firza Rizqulloh. Tety Elida. 2015. Pengaruh Kualitas Pelayanan,Word Of Mourh¸Dan 
Loyalitas Pelanggan Terhadap Niat Pembali Ulang Pada Bukalapak.com.  
Vol.20. No.2. 

Ghozali, Imam. 2011. Aplikasi Analisis Multivariate dengan Program IBM SPSS 20 
Edisi 5. Semarang : Badan Penerbit Universitas Diponegoro 

Hellier, P.K.,Geursen, G.M., Carr, R.A. and Rickard, J.A. 2003. Costumer Repuchase 
Intention. A General Struktural Equation Model, European Journal Of 
Marketing. Vol. 4, No.8, Juli-Desember 2008.  

Kennedy, John E dan Soemanegara Dermawan R. 2006. Marketing Communication. 
Jakarta : PT. Buana Ilmu Populer. 

Parasuraman, A. Zeithmal, Valeric, A., Berry, Leonard. 1998. Serqual : A Multiplple-
Item Scale for Measuring ConsumerPerceptions Of Service Quality.  
Journal of Reatailing. Vol. 64 No.1.  

Rossen, Emanuel. 2000. The anatomy of buzz : how to create Word Of Mouth.  
Newyork : Doubleday, Random house. Inc. 

Sigit, Soehardi. 1999. Pengantar Metodologi Penelitian Sosial – Bisnis – Manajemen. 

Sugiyono . 2006. Metodologi Penelitian Bisnis. Bandung : CV Alfabeta. 

Sugiyono . 2009. Metodologi Penelitian Bisnis. Bandung : CV Alfabeta. 

Sugiyono. 2013.  Metodologi Penelitian Manajemen. Bandung : CV Alfabeta. 

Sulaksana, Uyung. 2003. Integrated Marketing Communications. Yogyakarta : Pustaka 
Pelajar Offset. 

Sumardi dan Silvana, Marlin dan Melone, Melina. 2011. Rest In Peach Advertesing 
1729-2010 A Mind And Soul Deceiver Lie Teller And Exagetaion Expert Killed 
By The Power Of Word Of Mouth Marketing. Jakarta : Gramedia Pustaka Utama. 

Tjiptono, Fendy. 2007. Strategi Pemasaran. Edisi Kedua. Yogyakarta : Andi Offset.  
 
 


